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The Nebraska Lottery website, nelottery.com, 
functions as a multi-purpose marketing and 
communications tool.

In addition to drawing results, winners’ stories and 
beneficiary information, nelottery.com offers 
visitors a number of interactive features.

Since 2003, the MVP Club has given registered 
players exclusive access to special contests, 
promotions and surveys.  The nearly 34,000 MVP 
Club members are also part of the Nebraska 
Lottery’s larger 232,000-member relationship 
marketing effort.
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MVP Club members, when logged-in, see the MVP 
Club landing page.

The Fun Zone offers access to various contests and 
services, as well as unique offerings only available to 
MVP Club members.

Those items include the Lotto Captain group play 
program, free games and greeting cards, game 
demonstrations, email alerts, and ticket checking 
resources.
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Game Support Contests

The Nebraska Lottery regularly uses its website as a mechanism for 
players to enter second chance contests.

Between March 1 and June 11, 2007, the 
OCC Scratch game second chance 
contest received more than 33,000 on-line 
entries (10,000 more than the mail-in side 
of the contest).

During the contest a three-week 
promotional bike tour of the state gave 
players the chance to see the bike and 
have their photo taken.  They could then 
visit nelottery.com to download the photo.

Visitors to the events could register for free 
tickets.  Their names were added to the 
relationship marketing program; 72% were 
new to the program, and more than 20% 
were new players.
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Game Support Contests

The Nebraska Lottery has also used its website to promote E-10 
Unleaded with Ethanol, of which Nebraska is a major producer.  
Rising gasoline prices have made free E-10 prizes offered through 
web-based and product-related contests and promotions especially 
popular.

During January of 2006, the MVP Club offered members a chance 
to win free E-10 Unleaded with Ethanol for up to month or a year, in 
the form of E-10 Unleaded pre-paid VISA Gift Cards.

Members received one contest entry for each serial number from 
one non-winning Lucky $20, Lucky $50, or Lucky $500 Scratch 
ticket submitted through nelottery.com.

A random drawing was held to select two winners from among the 
4,139 entries received.  The Grand Prize winner received a year’s 
worth of E-10 Unleaded; $1,380.  The Second Prize winner 
received a month’s worth of E-10 Unleaded; $115.
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Web-based Design ‘Em Contest

In January of 2005, 
the latest (fourth) 
edition of the Design 
‘Em Contest drew 
nearly 1,000 MVP 
Club member votes 
for six winners from 
among 20 finalists.

A game-related 
contest was 
conducted for one of 
the winners.

A 15th Anniversary 
contest is planned 
for 2008.

Entering the Hunting For Bucks Contest 
required the submission of the serial 
number from a non-winning Hunting For 
Bucks $1 Scratch ticket between 
September 1 and September 30.

A total of 5,433 entries received.  The top 
prize (three of them) was a $400 
Cabela’s gift card.

Hunting For Bucks was one of six 
designs selected as winners of the 2005 
Design 'Em Contest.  Winners were 
determined by more than 1,000 votes 
cast through www.nelottery.com.
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College Design ‘Em Contest

Intended as an attraction for the Emerging Market, in September 
of 2005, posters and campus newspaper ads invited college 
students to submit game designs for the chance to win one of five 
$1,000 scholarships.  MVP Club members voted the five winners 
from among ten finalists.

Of the 973 votes cast, 22 percent came from new 
memberships activated during the contest.  Further, 71 
percent of those new memberships came from people under 
the age of 30.
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Emerging Market Survey Contest

In November of 2005, the Pack ‘O 
Scratch contest offered the chance to 
win a pack of $1 holiday tickets for 
completing a brief survey.

Geared to the Emerging Market, the 
survey asked game and prize 
preferences, and then moved on to 
gender, marital status and 
employment.

Of the 1,585 respondents, 3.9 
percent were 25 or younger, and 
those 30 or younger accounted for 10 
percent of the survey.

Within the 30 or younger segment 
women accounted for 62 percent of 
respondents (60 percent among 
those 25 or younger), which parallels 
the overall survey sample breakdown 
(955 women out of 1,585 
respondents).
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Scratch Game Survey Contests March, 2004—Ipsos-Reid conducted 
the first Nebraska Lottery on-line 
survey regarding $2 Scratch games.  
A total of 1,606 entries were 
received.

February, 2005—A 20-minute Ipsos 
survey on $1 Scratch games netted 
1,843 entries.

April, 2005—A total of 912 
respondents took an Ipsos survey 
regarding $5 Scratch games.

Various research efforts geared to game 
development have been conducted through 
nelottery.com, both by the Nebraska Lottery 
and on its behalf with Ipsos-Reid and Axiom 
Research.
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In August of 2004, a Lotto game survey was 
conducted through nelottery.com by Ipsos-Reid.

In all, the contest received 965 entries from those 
who completed the 25-minute on-line survey that 
asked participants their impressions of three different 
possible Lotto games—including odds, prizes and 
play style.  Three $1,000 prizes were offered.

Survey findings led to the implementation of 
Nebraska Pick 3 in May of 2005.

Lotto Game Survey Contests

In November/December of 2006, 
a second Lotto game survey was 
conducted through nelottery.com 
by Axiom Consumer Research.

A total of 782 MVP Club members 
completed the 20-minute survey, 
which included a spending 
exercise and demonstrations of 
three different games.  Three 
$1,000 VISA gift cards were 
offered as prizes.

Based on survey findings and 
other relevant research, a 
decision has been made to 
proceed with a Calendar Game to 
be launched in Summer 2008.
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Scratch Game Survey Contests

Data gathered through 
those research contests 
has been used to 
develop new products, 
including various 
Scratch games, as well 
as unique marketing 
approaches for 
audiences identified as 
Emerging Markets.

April, 2006—Axiom Consumer 
Research conducted a survey for 
prospective $2 and $5 game 
concepts.  A total of 1,373 MVP 
Club members completed the 
survey for a chance to win $3,000.

October, 2006—Axiom Consumer 
Research conducted a survey for 
prospective $1 game concepts.  A 
total of 1,017 MVP Club members 
completed the survey for a chance 
to win $2,500.
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Coupon Survey Contests

July-August 2007—Axiom 
Consumer Research conducted a 
survey for prospective coupon 
concepts.  More than 1,700 MVP 
Club members completed the 
survey, which included more than 
two dozen coupon concepts.

The goal is to identify offers and 
product combinations appealing to 
core players as well as 
newcomers.

Data gathered through 
web-based research is 
used to develop new 
products and 
promotions.

Key finding:  The X in Buy X, Get Y is most 
valued as the item players regularly buy.
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Registry Segmentation Contest

Segmentation questions are being 
added to the player registry, and 
players have the ability to update 
their MVP Club profile by 
completing the segmentation 
questions.

A segmentation survey was mailed 
to 50,000 registered players, and 
all new MVP Club members will be 
asked to complete the added 
questions.
(responses exceed 13,000)

On October 22, a drawing will be 
held from among those completed 
for a $2,500 prize.
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Unscientific Polls

Although unscientific, polls on nelottery.com allow a sampling of 
current opinion and consumer practices that can be used in various 
ways.  At a minimum, the polls are a point of interest in the website, 
but their findings can also provide points of information for retailers 
as well as the Lottery.
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Broadcast Sponsor Partnership

Since 2005, the Big Red Bunch Fan Club has been 
part of nelottery.com as a cooperative effort between 
the Nebraska Lottery and the Husker Sports 
Network, which holds the broadcast rights to 
University of Nebraska athletics.

The Big Red Bunch has helped to add currency 
and cross-market relevance to nelottery.com.

http://www.nelottery.com/article.xsp?aid=642
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Holiday Greeting Card Contest

Offered in December of 2004, 
this no-cost contest drew 402 
submissions.  Thirty recipients 
were drawn, and 30 MVP Club 
members received gifts too.

A similar contest is planned 
for December of 2007.
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In addition to making nelottery.com an increasingly 
popular destination for Nebraska Lottery players, 
these features have allowed for improved service 

and product offerings.

Traffic grew 7 percent last fiscal year, and games 
tested on the site index well above average.

Thank you.
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